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ABSTRACT 

 

This study aims to examine the effect of tax planning and sales growth on financial performance 

in property and real estate sector companies listed on the Indonesia Stock Exchange (IDX) 

during the 2019–2023 period. The research uses a quantitative method with a descriptive and 

causal approach. The data are secondary, obtained from annual financial statements, and 

collected using documentation techniques. The analysis was conducted using panel data 

regression with the help of EViews version 12, applying the Fixed Effect Model as the most 

suitable estimation technique. The results show that tax planning, measured by the Tax 

Retention Rate (TRR), has a negative and significant effect on financial performance. Likewise, 

sales growth, measured by the percentage change in annual sales, also has a negative and 

significant effect on financial performance. Financial performance in this study is measured 

using the Gross Profit Margin (GPM). These findings indicate that both ineffective tax 

strategies and uncontrolled sales growth when not followed by operational efficiency can 

reduce the profitability of a company. 
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Introduction 

The property and real estate sector plays a crucial role in supporting national economic 

growth, contributing to the Gross Domestic Product (GDP), job creation, and long-term 

investments. However, as this sector continues to expand rapidly, companies face significant 

challenges in maintaining stable and sustainable financial performance. Two strategic factors 

that greatly influence financial performance management are tax planning and sales growth, 

both of which are highly sensitive to regulatory changes and market dynamics (Choirul, 2017; 

Maryadi & Djohar, 2022). The urgency of this study lies in the need for strategies that can 

optimize tax management while simultaneously maintaining healthy sales growth. The period 

from 2019 to 2023 is particularly relevant as it reflects economic fluctuations caused by the 

COVID-19 pandemic, as well as new regulations such as the Omnibus Law, which reduced the 

corporate income tax rate from 25% to 22% (UU No. 11 Tahun 2020 Pasal 11). These 

conditions demand that companies adapt their financial strategies effectively to maintain 

profitability. 

The primary issue in this research concerns the inconsistency of previous findings 

regarding the effects of tax planning and sales growth on financial performance. Some studies, 

such as those by Artaningrum (2020) and Nailufaroh et al. (2023), identified a positive influence 

of tax planning on financial performance, whereas Giverly et al. (2025) found a significant 

negative effect. Similarly, the impact of sales growth has produced mixed results: Putri & 

Wuryani (2020) found a significant negative influence, while Pratama et al. (2021) reported no 

significant effect. These inconsistencies highlight a research gap that must be further explored 

to develop a more comprehensive and contextual understanding within Indonesia's property 

sector. Theoretically, this study is grounded in Agency Theory and the Resource-Based View 

(RBV). Agency Theory explains potential conflicts of interest between managers and 

shareholders in making strategic decisions such as aggressive tax planning for short-term 

benefits (Yatulhusna, 2015). On the other hand, RBV emphasizes the importance of leveraging 

internal resources such as technology, human capital, and robust accounting systems as critical 

factors influencing the effectiveness of strategies aimed at enhancing sales growth and financial 

performance (Elya Dasuki, 2021). 

A notable strength of this study is its integration of two strategic variables that are highly 

relevant in corporate managerial decision-making, particularly in the property and real estate 

sector, which is financially complex and sensitive to macroeconomic shifts. The selected period 

of analysis (2019–2023) offers additional value as it encompasses both the crisis and recovery 

phases of the COVID-19 pandemic, providing insights into financial strategy adaptation during 

uncertain times. Furthermore, the use of panel data regression enhances statistical robustness in 

evaluating simultaneous variable effects. However, certain limitations remain. The complexity 

of the variables studied opens the possibility that other factors such as leverage, liquidity, or 

managerial quality may also influence financial performance but are not covered in this 

research. Additionally, the generalizability of the results is confined to property sector 

companies listed on the Indonesia Stock Exchange (IDX), thus caution is required when 

applying these findings to other industrial sectors. 

The legal novelty of this study lies in its contextual examination of how tax regulations 

enforced during the 2019–2023 period influenced corporate behavior, especially following the 

enactment of the Omnibus Law and changes to corporate income tax rates. By observing the 

actual impact on companies’ tax and sales strategies, this research provides empirical 

contributions for assessing government fiscal policy and enriches the academic discourse in 

taxation and financial management within a dynamic legal context. Considering market 

dynamics, fiscal policy, and the importance of operational efficiency, this study contributes not 

only theoretically but also practically for corporate management, investors, and policymakers 
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in understanding how tax planning and sales growth can be optimized to sustainably enhance 

financial performance in Indonesia’s property and real estate sector. 

.  

 

Theoretical Background 

This study is based on three main variables: tax planning as the first independent variable 

(X1), sales growth as the second independent variable (X2), and financial performance as the 

dependent variable (Y). Financial performance is defined as a measure of a company’s success 

in generating profits and managing its financial resources efficiently and effectively over a 

specific period. It is commonly assessed using profitability indicators such as Gross Profit 

Margin (GPM), which reflects the percentage of gross profit relative to net sales (Sukmawati et 

al., 2022; Loho et al., 2021). In the context of financial management, tax planning refers to 

strategic actions taken to manage tax obligations with the objective of legally minimizing the 

tax burden. This involves utilizing lawful tax facilities, selecting favorable accounting methods, 

and structuring transactions efficiently (Yuliza & Fitri, 2020; Rankcore & Afiqoh, 2023). 

Companies that engage in optimal tax planning are believed to enhance profitability by legally 

reducing their tax liabilities (Kodriyah & Putri, 2019). 

Meanwhile, sales growth serves as an indicator of a company’s success in increasing its 

sales volume or value over time. This growth reflects the company’s capability to manage its 

operations and marketing strategies efficiently and to adapt to market demand shifts (Saksono 

& Kurniawati, 2022; Kumalasari et al., 2021). Stable sales growth indicates the company's 

sustained market presence and can influence both revenue and profit levels. 

To describe the relationships between these variables, this study applies two key 

theoretical frameworks: Agency Theory and the Resource-Based View (RBV). Agency Theory 

explores the relationship between principals (shareholders) and agents (managers), where 

divergent interests can lead to conflicts. In this context, managers as agents possess decision-

making authority, including over tax planning and sales strategies, which may contradict the 

long-term interests of shareholders if not properly supervised (Yatulhusna, 2015). This theory 

is therefore relevant to analyze how managerial decisions impact financial performance. In 

contrast, RBV emphasizes the strategic management of valuable, rare, inimitable, and non-

substitutable internal resources. In this study’s context, the company's ability to leverage 

resources such as technology, accounting information, and tax expertise becomes a critical 

determinant of financial performance through effective tax planning and measurable sales 

growth (Elya Dasuki, 2021; Wahyudi & Yulianto, 2022). 

This study also references prior research to strengthen its conceptual framework. Giverly 

et al. (2025) found that tax planning had a significant negative impact on financial performance, 

aligning with the notion that overly aggressive tax strategies can increase fiscal risk and lower 

profitability. Conversely, Nailufaroh et al. (2023) reported a positive effect, suggesting that the 

effectiveness of tax planning may vary across industries. In terms of sales growth, Putri and 

Wuryani (2020) concluded that it negatively and significantly influenced financial 

performance, as increased sales often come with disproportionate cost increases. However, 

another study by Ayuningtyas and Mawardi (2022) observed a positive effect, indicating the 

need for further empirical testing in the context of the property sector. 

The theoretical model of this study illustrates the relationship between the independent 

variables which is tax planning (X1) and sales growth (X2) and the dependent variable, financial 

performance (Y). These relationships are examined both individually and simultaneously. The 

purpose of the study is to test and determine the direct relationship and the contribution of each 

independent variable to financial performance, taking into account prevailing economic 
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conditions and regulatory frameworks during the 2019–2023 period. Based on the theoretical 

foundation and previous research findings, the hypotheses of this study are formulated as 

follows. First, H1: Tax Planning has a significant negative effect on Financial Performance 

(Giverly et al., 2025). Second, H2: Sales Growth has a significant negative effect on Financial 

Performance (Putri & Wuryani, 2020). Third, H3: Tax Planning and Sales Growth 

simultaneously have a significant negative effect on Financial Performance. 

 

Method 

This study employs a quantitative approach using both descriptive and causal methods. 

A quantitative approach was chosen to test hypotheses through the processing and analysis of 

numerical data derived from corporate financial statements. The descriptive method is applied 

to systematically, factually, and accurately present the characteristics of the population or 

objects studied, particularly related to tax planning, sales growth, and financial performance in 

property and real estate companies. Meanwhile, the causal method is used to identify cause-

and-effect relationships between the independent variables which is tax planning and sales 

growth  and the dependent variable, namely financial performance (Sukmawati et al., 2022). 

The study focuses on the period from 2019 to 2023, which reflects significant economic 

dynamics caused by the COVID-19 pandemic and changes in tax regulations relevant to 

corporate strategies. 

The population in this study consists of all companies in the property and real estate sector 

listed on the Indonesia Stock Exchange (IDX) during the 2019–2023 period. This sector was 

chosen due to its strategic role in the national economy and its high sensitivity to fiscal policy 

changes and market conditions. There were 83 companies in total under this sector during the 

observation period. However, not all of them qualified as samples due to incomplete data or 

failure to meet the research criteria. Therefore, purposive sampling was used to select samples 

based on specific criteria. The sample criteria included: (1) companies actively listed in the IDX 

from 2019 to 2023, (2) companies that consistently published annual financial reports during 

the observed period, and (3) companies with complete data related to the studied variables, such 

as gross profit, net sales, and profit before and after tax. Based on these criteria, 14 companies 

were selected and analyzed using a panel time series cross-sectional approach to examine 

variable influences over five consecutive years (see Table 3.2 in the original thesis). 

Data collection was conducted using a documentation method by accessing and gathering 

secondary data from the companies' annual financial statements, publicly available on the 

official IDX website (www.idx.co.id) and each company’s official site. The secondary data 

included net profit, pre-tax profit, net revenue, and sales data from 2019 to 2023. These data 

were used to calculate the tax planning variable using the Tax Retention Rate (TRR) formula, 

sales growth using the sales growth formula, and financial performance measured through the 

Gross Profit Margin (GPM) ratio. The research instrument was a quantitative tabulation sheet 

compiling secondary data from each sampled company. All data were processed using EViews 

version 12 software for statistical and econometric analysis. Before the main analysis, the data 

were classified and compiled in a structured worksheet aligned with the variable framework to 

facilitate accurate data input and verification from the financial statements. 

The data analysis method employed panel data regression, which combines time series 

and cross-sectional data. This approach was selected for its ability to produce more informative 

results, greater variability, and reduced risk of multicollinearity among variables. The analysis 

began with descriptive statistics to examine the characteristics of each research variable, 

providing an overview of the mean, maximum, minimum, and standard deviation for financial 

performance, tax planning, and sales growth across the observed period. Subsequently, panel 

http://www.idx.co.id/
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regression model testing was conducted to determine the best-fit model among the Common 

Effect Model (CEM), Fixed Effect Model (FEM), and Random Effect Model (REM), using the 

Chow test and Hausman test (see Table 4.8 and Table 4.9). Based on the test results, the Fixed 

Effect Model was selected as it provided the most accurate and reliable estimation in explaining 

inter-entity and time-based variations. Once the optimal model was established, classical 

assumption tests namely multicollinearity, heteroscedasticity, and autocorrelation tests were 

performed (see Table 4.10-4.12) to ensure the regression model satisfied the BLUE (Best Linear 

Unbiased Estimator) criteria. 

The final analysis stage involved hypothesis testing using the t-test to examine the partial 

effects of each independent variable, and the F-test to assess their simultaneous effects. 

Additionally, the coefficient of determination (R²) was calculated to measure how much 

variation in financial performance could be explained by tax planning and sales growth. All test 

results were used to address the research questions and verify the proposed hypotheses. Through 

this methodological approach, the study aims to provide both theoretical and practical 

contributions to financial management practices in Indonesia’s property and real estate sector 

during the 2019–2023 period. 

  

Result 

All data were analyzed using EViews version 12 software and interpreted based on 

relevant theories, empirical findings, and prior research. The first stage of analysis involved 

descriptive statistical testing to provide an overview of the general condition of each variable. 

Table 1.1 shows that the GPM variable (financial performance) had a maximum value of 

0.948081 and a minimum of -2.454988, with a mean of 0.224738. This indicates significant 

fluctuations in the financial performance of property companies. Meanwhile, the TRR variable 

(tax planning) had an average value of 0.737457, with a maximum of 2.340659 and a minimum 

of -2.237711. The average value of sales growth (Growth Sales) was 0.131370, reflecting that 

most companies experienced growth, although the minimum value of -1.000000 indicates a 

sharp decline in some companies. 

 

Table 1.1 Descriptive Statistics Results 

Variable Mean Median Maximum Minimum Std. Dev. 
Observation

s 

GPM 0.224738 0.287623 0.948081 -2.454988 0.433152 70 

TRR 0.737457 0.791582 2.340659 -2.237711 0.640858 70 

Growth Sales 0.131370 0.090000 2.079872 -1.000000 0.350846 70 

Source: Output EViews, 2025 

 

Following the descriptive analysis, the next step was to determine the most appropriate 

panel regression model. Model selection was conducted through the Chow test and the 

Hausman test. The results of the Chow test are presented in Table 1.2. 

 

Table 1.2 Chow Test Results 

Test Summary Chi-Sq. Statistic Prob. 

Cross-section F 8.222146 0.0000 

Source: Output EViews, 2025 
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Based on the Chow test, the resulting probability value was 0.0000, which is less than the 

0.05 threshold. This indicates that the Fixed Effect Model (FEM) is more appropriate than the 

Common Effect Model. To further validate the selection of FEM over the Random Effect 

Model, the Hausman test was conducted, as shown in Table 1.3. 

 

Table 1.3 Hausman Test Results 

Test Summary Chi-Sq. Statistic Prob. 

Cross-section random 10.196274 0.0014 

Source: Output EViews, 2025 

The Hausman test yielded a probability value of 0.0014, also below 0.05, confirming that 

FEM provides a better estimation than REM. Before conducting regression analysis, classical 

assumption tests were performed. The multicollinearity test results showed no indication of 

multicollinearity, as all VIF values were below 10. Heteroskedasticity was tested using the 

Glejser method, with results presented in Table 1.4. 

 

Table 1.4 Heteroskedasticity Test Results (Glejser Method) 

Variabel Independen Prob. 

TRR 0.0596 

Growth Sales 0.6357 

Source: Output EViews, 2025 

All probability values exceeded 0.05, indicating that the dataset is free from 

heteroskedasticity. For autocorrelation testing, the Durbin-Watson (DW) test was applied, with 

outcomes displayed in Table 1.5. 

 

Table 1.5 Autocorrelation Test Results (Durbin-Watson Statistic) 

Durbin-Watson stat. 

1.755673 

Source: Output EViews, 2025 

The DW value was close to 2, suggesting that autocorrelation is not present in the data. 

With all classical assumptions satisfied, the data were deemed suitable for further analysis. 

Subsequently, panel regression analysis using the Fixed Effect Model (FEM) was carried out, 

as presented in Table 1.6. 

 

Table 1.6 Panel Regression Results (Fixed Effect Model) 

Variabel Koefisien Std. Error t-Statistic Prob. 

C 0.289728 0.077692 3.728289 0.0004 

TRR (X1) -0.075206 0.017226 -4.366235 0.0000 

Growth Sales (X2) -0.091243 0.029096 -3.136821 0.0024 

Source: Output EViews, 2025 

Based on the regression results, tax planning was found to have a significantly negative 

impact on financial performance. The negative coefficient of -0.075206 indicates that the more 

extensive the tax planning efforts, the lower the company’s gross profit margin tends to be. This 

finding aligns with the study by Giverly et al. (2025), which suggests that aggressive tax 
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avoidance strategies may reduce profit transparency. Sales growth also exhibited a significant 

negative effect, implying that increased sales do not always correlate with cost efficiency, 

consistent with findings by Putri and Wuryani (2020). 

A simultaneous F-test was conducted to assess the joint effect of the two independent 

variables on financial performance. The results of this test are presented in Table 1.7. 

 

Table 1.7 Simultaneous Test Results (F-Test) 

F-statistic Prob (F-statistic) 

15.088123 0.000000 

Source: Output EViews, 2025 

The outcomes further support the conclusion that both tax planning and sales growth 

negatively and significantly influence the financial performance of property and real estate 

companies. These findings underscore the importance of evaluating not only the magnitude of 

strategic actions but also their potential trade-offs in terms of financial sustainability. 

 

Conclusion 

Based on the findings of this study on the effect of tax planning and sales growth on the 

financial performance of property and real estate companies listed on the Indonesia Stock 

Exchange during the 2019–2023 period, it can be concluded that both independent variables 

have a significant influence on the dependent variable, both partially and simultaneously. Tax 

planning was found to have a significantly negative effect on financial performance, indicating 

that higher levels of tax planning intensity are associated with a decline in financial 

performance. This suggests that aggressive tax strategies may reduce financial efficiency, lower 

net income, and increase fiscal risk. On the other hand, sales growth also exhibited a 

significantly negative effect on financial performance. Although, in theory, sales growth is 

expected to enhance company performance, in practice it is often not accompanied by cost 

efficiency or effective operational control, which ultimately leads to declining profit margins. 

Together, these two variables explain 63.33% of the variability in the companies’ financial 

performance, while the remaining portion is influenced by other factors not examined in this 

study. 

Several recommendations can be proposed based on these findings. First, companies are 

advised to be more cautious in implementing tax planning strategies. Overly aggressive tax 

planning can lead to negative consequences, both legally and reputationally; thus, companies 

should ensure that their strategies remain within reasonable tax compliance boundaries. Second, 

sales growth should be accompanied by improvements in cost efficiency and sound project 

management, especially in the property sector, which is characterized by long production cycles 

and significant capital requirements. Third, future researchers are encouraged to include 

additional variables that may affect financial performance, such as operational efficiency, 

leverage, firm size, or managerial quality, in order to provide a more comprehensive analysis. 

Lastly, these research findings can serve as valuable input for regulators in evaluating the 

impact of fiscal policies and tax incentives on the property and real estate sector. 

 

References 

Ali, M. M., Hariyati, T., Pratiwi, M. Y., & Afifah, S. (2022). Metodologi Penelitian Kuantitatif 

dan Penerapannya dalam Penelitian. Education Journal.2022, 2(2), 1–6. 

Amin, N. F., Garancang, S., & Abunawas, K. (2023). Konsep Umum Populasi dan Sampel 



17  

dalam Penelitian. Jurnal Pilar, 14(1), 15–31. 

Ardila Laia, Yenni Sofiana Tambunan, & Rifka Hadia Lubis. (2022). Pengaruh Profitabilitas 

Dan Pertumbuhan Penjualan Terhadap Struktur Modal Pada Cv. Yakin Baru Sibolga. 

Jurnal Ekonomi Bisnis Dan Akuntansi, 2(3), 133–142. 

https://doi.org/10.55606/jebaku.v2i3.622 

Arianti, B. F. (2022). Pengaruh Struktur Modal, Pertumbuhan Penjualan Dan Keputusan 

Investasi Terhadap Nilai Perusahaan. Gorontalo Accounting Journal, 5(1), 1. 

https://doi.org/10.32662/gaj.v5i1.1845 

Artaningrum, R. G. (2020). PENGARUH PERENCANAAN PAJAK DAN PAJAK 

TANGGUHAN TERHADAP KINERJA KEUANGAN (Studi Empiris Pada Perusahaan 

Perbankan yang Terdaftar di Bursa Efek Indonesia Tahun 2019-2020). November, 123–

126. 

Azwar, M. (2017). Pengaruh Perencanaan Pajak Dan Beban Pajak Tangguhan Terhadap 

Kinerja Keuangan Pada Perusahaan Sub Sektor Makanan Dan Minuman Yang Terdaftar 

Di BEI pERIODE 2013-2017. Idx, 1–13. 

Basuki, A. T., & Prawoto, N. (2017). Analisis Regresi dalam Penelitian Ekonomi dan Bisnis. 

PT Rajagrafindo Persada, 1–239. 

Coleman, B. D., & Fuoss, R. M. (1955). Quaternization Kinetics. I. Some Pyridine Derivatives 

in Tetramethylene Sulfone. Journal of the American Chemical Society, 77(21), 5472–

5476. https://doi.org/10.1021/ja01626a006 

Dramawan, I. D. K. A. (2015). Pada Profitabilitas dan Nilai Perusahaan Property. Buletin Studi 

Ekonomi, 20(2), 158–167. 

Elya Dasuki, R. (2021). Manajemen Strategi : Kajian Teori Resource Based View. Coopetition : 

Jurnal Ilmiah Manajemen, 12(3), 447–454. 

https://doi.org/10.32670/coopetition.v12i3.710 

Fajriah, A. L., Idris, A., & Nadhiroh, U. (2022). Pengaruh Pertumbuhan Penjualan, 

Pertumbuhan Perusahaan, Dan Ukuran Perusahaan Terhadap Nilai Perusahaan. Jurnal 

Ilmiah Manajemen Dan Bisnis, 7(1), 1–12. https://doi.org/10.38043/jimb.v7i1.3218 

Hani, S., & Rahmi, D. A. (2014). Analisis Pertumbuhan Penjualan Dan Struktur Aktiva 

Terhadap Struktur Pendanaan Eksternal. Jurnal Manajemen Dan Bisnis, 14(1), 1693–

7619. 

Helda Ayuningtyas, A., & Mawardi, W. (2022). ANALISIS PENGARUH STRUKTUR 

MODAL, UKURAN PERUSAHAAN, TANGIBILITAS, DAN PERTUMBUHAN 

PENJUALAN TERHADAP KINERJA KEUANGAN PERUSAHAAN DENGAN 

GOOD CORPORATE GOVERNANCE SEBAGAI VARIABEL MODERASI (Studi 

pada perusahaan Barang Konsumen Primer yang terdaftar di bu. Diponegoro Journal of 

Management, 11(6), 1–13. 

Hijrawati, H., Adi Wibawa, G., Yahya, I., Baharuddin, B., Arviana Rahman, G., & Agusrawati, 

A. (2022). Analisis Regresi Data Panel Pada Faktor-Faktor Yang Mempengaruhi Tingkat 

Kemiskinan Sulawesi Tenggara Tahun 2017-2020. Jurnal Matematika Komputasi Dan 

Statistika, 2(3), 187–195. https://doi.org/10.33772/jmks.v2i3.25 

Kodriyah, K., & Putri, R. F. (2019). Pengaruh Perencanaan Pajak Dan Kecakapan Manajerial 

Terhadap Manajemen Laba. Jurnal Akuntansi : Kajian Ilmiah Akuntansi (JAK), 6(1), 55. 

https://doi.org/10.30656/jak.v6i1.930 

Kumalasari, D., Angelia, N., & Christiawan, Y. J. (2021). Pertumbuhan Penjualan dan Kinerja 

Keuangan Perusahaan: Peran Moderasi Pengawasan Komisaris Independen. Business 

Accounting …. https://publication.petra.ac.id/index.php/akuntansi-

bisnis/article/view/11941 

Lailatus Sa’adah, Muhammad Rifqy Nurarifin, & Nur Aidah Fitriana. (2024). Analisis Rasio 



18  

Profitabilitas Sebagai Alat Ukur Kinerja Keuangan PT Bank Central Asia. Lokawati : 

Jurnal Penelitian Manajemen Dan Inovasi Riset, 2(5), 144–155. 

https://doi.org/10.61132/lokawati.v2i5.1188 

Latief, F. N., Nurwanah, A., & Arif, M. (2022). Analisis Perencanaan Pajak (Tax Planning) 

Sebagai Upaya Penghematan Pajak Penghasilan Pada PT. PELINDO SBU PELAYANAN 

KAPAL. Center of Economic Students Journal, 5(2), 139–147. 

https://doi.org/10.56750/csej.v5i2.387 

Lestari, N. I., & Ramadani, M. (2022). Strategi Pemasaran Produk UMKM melalui Penerapan 

Digital Marketting (Studi Kasus UMKM di Serang, Banten). Jurnal Kuat (Keuangan 

Umum Dan Akuntasi Terapan), Politeknik Keuangan Negara STAN, 4(2), 79–85. 

Loho, B., Elim, I., & Walandouw, S. K. (2021). Analisis Rasio Likuditas, Solvabiitas, Aktivitas 

dan Profitabilitas Untuk Menilai Kinerja Keuangan pada PT Tanto Intim Line. Jurnal 

EMBA, 9(3), 1368–1374. 

Madany, N., Ruliana, & Rais, Z. (2022). Regresi Data Panel dan Aplikasinya dalam Kinerja 

Keuangan terhadap Pertumbuhan Laba Perusahaan Idx Lq45 Bursa Efek Indonesia. 

VARIANSI: Journal of Statistics and Its Application on Teaching and Research, 4(2), 79–

94. https://doi.org/10.35580/variansiunm28 

Maryadi, M., & Djohar, C. (2022). Pengaruh Perencanaan Pajak, Manajemen Laba, Dan 

Pertumbuhan Penjualan Terhadap Nilai Perusahaan. Jurnal Revenue : Jurnal Ilmiah 

Akuntansi, 3(2), 442–453. https://doi.org/10.46306/rev.v3i2.162 

Mila Sari, & Khirstina Curry. (2024). Pengaruh Likuiditas, Ukuran Perusahaan Dan 

Perencanaan Pajak Terhadap Kinerja Keuangan Perusahaan Sub Sektor Rokok Yang 

Terdaftar Di Bei Periode 2018-2022. Jurnal Ekonomi Trisakti, 4(1), 913–922. 

https://doi.org/10.25105/jet.v4i1.19123 

Misbahuddin. (2018). Faktor-Faktor Yang Berpengaruh Pada Kinerja Keuangan Perusahaan 

(Studi Kasus Pada Pt. Perkebunan Nusantara Xiv (Persero) Unit Luwu I Sulawesi Selatan. 

670–680. 

Nailufaroh, L., Framita, D. S., & Maulana, R. (2023). Pengaruh Perencanaan Pajak dan Pajak 

Tangguhan Terhadap Kinerja Keuangan. “LAWSUIT” Jurnal Perpajakan, 2(1), 60–71. 

https://doi.org/10.30656/lawsuit.v2i1.6447 

Nasution, S. (2017). Variabel penelitian. Raudhah, 05(02), 1–9. 

http://jurnaltarbiyah.uinsu.ac.id/index.php/raudhah/article/view/182 

Nginang, Y., Riensa Maha Deva, A., & Yapmi, S. (2023). Jurnal Mirai Management Deskripsi 

Kinerja Keuangan Dengan Economic Value Added Pada PT. Mayora Indah TBK. Jurnal 

Mirai Management, 8(1), 349–365. 

Nugroho, T. C., & Sunarya, P. A. (2024). Analisis Laporan Keuangan Dalam Mengukur Kinerja 

Keuangan Perusahaan Makanan dan Minuman di Indonesia. Ijacc, 5(1), 1–12. 

https://doi.org/10.33050/ijacc.v5i1.3098 

Padaniyah, Y., & S.Pd, M.Si, H. (2021). Perspektif Sosisologi Ekonomi Dalam Pemutusan 

Hubungan Kerja Karyawan Perusahaan Di Masa Pandemi Covid-19. POINT: Jurnal 

Ekonomi Dan Manajemen, 3(1), 32–44. https://doi.org/10.46918/point.v3i1.902 

Pajak, P. P., Risk, S. D. A. N., & Salsabila, N. A. (2024). BASED CAPITAL TERHADAP 

KINERJA KEUANGAN. 01. 

Penerapan, P. (2025). Pengaruh Penerapan Green Accounting dan Perencanaan Pajak 

terhadap Kinerja Keuangan Sektor Energi yang Terdaftar. 3(1), 

Pratama, A. R. Y., Prapanca, D., & Sriyono. (2024). Return On Asset (ROA), Return On 

Invesment (ROI), Earning Per Share (EPS) Terhadap Harga Saham (Studi Kasus 

Perusahaan Subsektor Otomotif Dan Komponen Yang Terdaftar Di Bursa Efek Indonesia 

Tahun 2020-2023). Management Studies and Entrepreneurship Journal, 5(2), 5755–5769. 



19  

Pratama, P. B., & Dkk. (2021). Pengaruh Struktur Modal, Pertumbuhan Penjualan Dan 

Manajemen Laba Terhadap Kinerja Keuangan Pada Perusahaan …. JIMAT(Jurnal Ilmiah 

Mahasiswa Akuntansi), 12(2614–1930), 394–402. 

https://repo.undiksha.ac.id/4625/%0Ahttps://repo.undiksha.ac.id/4625/3/1617051191-

BAB 1 PENDAHULUAN.pdf 

Putri, L. M., & Dkk. (2020). Pengaruh Modal Kerja, Kepemilikan Manajer Dan Pertumbuhan 

Penjualan Terhadap Kinerja Keuangan Pada Perusahaan Yang Tercatat di BEI Selama 

Periode 2015-2017. Jurnal Akuntansi Unesa, 8(3), 1–10. 

https://core.ac.uk/download/pdf/288283214.pdf 

Qistiya, O., Turgarini, D., & Sudono, A. (2017). Strategi Pengembangan Bisnis Dalam Upaya 

Meingkatkan Penjualan Di Cafe District 29. Jurnal Manajemen Resort Dan Leisure, 14(1), 

55–62. 

Rankcore, F., & Afiqoh, N. W. (2023). Pengaruh Perencanaan Pajak dan Beban Pajak 

Tangguhan terhadap Manajemen Laba. Journal of Culture Accounting and Auditing, 2(1), 

162. https://doi.org/10.30587/jcaa.v2i1.5692 

Saksono, B., & Kurniawati, D. (2022). Analisis Penjualan Ayam Broiler dan Rasio 

Profitabilitas Perusahaan pada PT Peternakan Ayam Broiler. Jurnal Akuntansi 

Perpajakan Indonesia (JAPI), 1(1), 62–76. 

http://openjournal.unpam.ac.id/index.php/JAPI/index 

Sesa, P. V. S., Arung Lamba, R. S., Patma, K., & Larasati, R. (2021). Pengaruh Struktur Modal, 

Risiko Bisnis, Pertumbuhan Penjualan Dan Ukuran Perusahaan Terhadap Kinerja 

Keuangan Pada Perusahaan Sub Sektor Real Estate Dan Properti Yang Terdaftar Di Bursa 

Efek Indonesia Tahun 2015-2019. Jurnal Akuntansi Dan Keuangan Daerah, 16(2), 10–

20. https://doi.org/10.52062/jaked.v16i2.1938 

Situmorang, J., Sembiring, R., & Sianturi, J. A. T. P. (2023). Jurnal Ilmu Manajemen 

METHONOMIX (Maret 2023 – Agustus 2023). Jurnal Imu Manajemen METHONOMIX, 

6, 1–13. 

Sugiarti, S., Damayanti, N., Oktiyani, R., & Rahmiyatun, F. (2021). Pengaruh Pendapatan 

Terhadap Kinerja Keuangan Pt Infomedia Solusi Humanika Fatmawati Jakarta Selatan 

Periode 2018 – 2019. Jurnal Mitra Manajemen, 5(5), 332–342. 

https://doi.org/10.52160/ejmm.v5i5.536 

Sukmawati, V. D., Soviana, H., Ariyantina, B., & Citradewi, A. (2022). Kinerja Keuangan 

Ditinjau Dari Analisis Rasio Profitabilitas (Studi Pada Pt Erajaya Swasembada Periode 

2018-2021). Jurnal Ilmiah Akuntansi Dan Bisnis, 7(2), 189–206. 

https://doi.org/10.38043/jiab.v7i2.3692 

Suteja, S. M., Firmansyah, A., Sofyan, V. V., & Trisnawati, E. (2022). Ukuran Perusahaan, 

Pertumbuhan Penjualan, Penghindaran Pajak: Bagaimana Peran Tanggung Jawab Sosial 

Perusahaan? JURNAL PAJAK INDONESIA (Indonesian Tax Review), 6(2), 436–445. 

https://doi.org/10.31092/jpi.v6i2.1833 

Syakura A. A., N. A. . K. M. . R. P. (2023). Penerapan Perencanaan Pajak Penghasilan Badan 

Sebagai Strategi  Penghematan Pembayaran Pajak Pada Yayasan Pendidikan. Jurnal Pajak 

Indonesia , vol.7,No.2, 18–24. 

Tax, I., Journal, A., Corporate, P., Responsibility, S., Kepemilikan, S., Capital, D., & Pajak, T. 

A. (2023). Jurnal akuntansi perpajakan indonesia. 2(1), 93–106. 

Wahyuni, I., Pasigai, M. A., & Adzim, F. (2019). Analisis Rasio Profitabilitas Sebagai Alat 

Untuk Mengukur Kinerja Keuangan Pada Pt.Biringkassi Raya Semen Tonasa Groupjl. 

Poros Tonasa 2 Bontoa Minasate’Ne Pangkep. Jurnal Profitability Fakultas Ekonomi Dan 

Bisnis, 3(1), 22–35. https://journal.unismuh.ac.id/index.php/profitability 

Wibisono, B. T., & Budiarso, N. S. (2021). Penerapan Perencanaan Pajak Atas Pajak 



20  

Penghasilan. Jurnal Ipteks Akuntansi Bagi Masyarakat, 5(1), 29. 

https://doi.org/10.32400/jiam.5.1.2021.34693 

Yasin, M., Garancang, S., & Hamzah, A. A. (2024). Metode Dan Instrumen Pengumpulan Data 

Penelitian Kuantitatif dan Kualitatif. Metodologi Penelitian Untuk Public Relations 

Kuantitatif Dan Kualitatiif, 4. 

Yatulhusna. (2015). Sistem Pengendalian Manajemen Jilid 1 Jakarta Salemba Empat. Journal 

of Akuntan Economic, 11, 9–36. 

Yuliani, E. (2021). Pengaruh Struktur Modal, Likuiditas dan Pertumbuhan Penjualan Terhadap 

Kinerja Keuangan. Jurnal Ilmu Manajemen, 10(2), 111. 

https://doi.org/10.32502/jimn.v10i2.3108 

Yuliawan, K. (2021). Pelatihan SmartPLS 3.0 Untuk Pengujian Hipotesis Penelitian 

Kuantitatif. Jurnal Pengabdian Kepada Masyarakat, 5(1), 43–50. 

Yuliza, A., & Fitri, R. (2020). Jurnal Akuntansi Keuangan dan Pemerintahan. Jurnal Akuntansi 

Keuangan Dan Pemerintahan, 1(2), 2–6. 

https://journal.upp.ac.id/index.php/akpem/article/download/480/282 

 

 

 
 


