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ABSTRACT 

 
This study aims to examine Managerial Performance as Strategic Management 

Accounting Technique for Competitive Advantage and Organization Performance in 

banking companies in the Tangerang region, Indonesia. In this study utilizing primary 
data in the form of questionnaires distributed to managers in banking companies in 

Tangerang region, Indonesia. This study applied Structure Equation Modeling analysis 

techniques with Amos software program tools, while a number of respondents are 73 

managers. From the results of the tests which have been obtained that Managerial 
Performance as Strategic Management Accounting Techniques had a positive and 

significant effect on Competitive Advantage. There was not significant effect of 

Competitive Advantage on Organization Performance, and Managerial Performance as 
Strategic Management Accounting Techniques did not have a positive and significant 

effect on Organization Performance in banking companies in Tangerang Region. 

 
Keywords: Manager Performance; Strategic Management Accounting Techniques; 
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1. INTRODUCTION 

In achieving the success of companies that have high competitiveness, 

companies need to implement different strategies and manager's performance as 

indicators of manager's success to realize the expected goals. From time to time 

the manager's performance improvement can be sought in the decision process. In 

the decision making process, managers utilize their information and interpretation 

skills to make effective decisions. 

According to the theory of Bounded Rationality Theory (Simon, 1978) as 

decision makers is limited by several obstacles in making rational and effective 

decisions. These constraints, including 1) limited availability of information, 2) 

limited capacity of the human mind and 3) limited amount of time to make 

decisions, have made managers very rational in the decision-making process. 

To prevent dysfunctional decision making caused by limited rationality, 

managers need special skills to enable them to use information correctly. A set of 

skills that enable individuals to recognize information, identify information, 

utilize and interpret information is called information literacy (Mishra and Mishra, 

2010). Information literacy skills will enable managers to utilize, evaluate, 
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organize, integrate, and interpret information critically and correctly in problem 

solving (Doyle, 1992). By having these skills, managers will be able to use 

information effectively and thus will enable them to make effective and 

appropriate decisions. Rational and appropriate decisions will allow managers to 

solve problems in carrying out managerial functions and thus improve their 

managerial performance. 

Strategic Management Accounting (SMA) extends the role of management 

accounting by combining other information related to company activities (Dixon 

& Smith, 1993). Thus, the application of SMA in the company is to develop, 

monitor and evaluate the business strategies applied by the company. 

Increasing levels of competition and a shift in the business environment 

have changed the needs of information managers. The uncertainty of the business 

environment requires managers to consider a variety of long and long-term 

information to make rational and effective decisions. According to Lord (1996), in 

the face of uncertainty, managers need information that is externally oriented, 

market oriented, competitors, future and long term for decision making. This is 

provided by strategic accounting management. 

Strategy Management Accounting is the provision and analysis of 

management accounting data about the business and its competitors, to be used in 

developing and monitoring business strategies (Simmonds, 1981). Broomwich 

(1990) defines Strategic Management Accounting (SMA) as providing and 

analyzing financial information on the company's product market and competitor 

costs and the cost structure and monitoring of company strategy and its 

competitors in this market for several periods. 

Previous research has proven that the use of Strategic Management 

Accounting has a positive impact on managerial performance and organizational 

performance. Ah Lay and Jusoh (2011) found that the use of Strategic 

Management Accounting improves the relationship between strategy and 

organizational performance. Zenita (2012), found that information literacy and 

Strategic Management Accounting have a positive influence on managerial 

performance. The analysis of mediation effects conducted by Zenita (2010) also 

found that Strategic Management Accounting mediates the relationship between 

information literacy and managerial performance. Several other studies on 

managerial performance and self-efficacy have also been conducted (Katarina, 

1993; Gul & Chia, 1994; Chia 1995) but there is still a lack of studies conducted 

in examining the relationship between information literacy, self-efficacy, Strategic 

Management Accounting and managerial performance. 

Other studies support the direct effects of information literacy, self-

efficacy and the use of Strategic Management Accounting information on 

managerial performance. Further analysis of the mediating effects of the use of 

SMA information shows that Strategic Management Accounting mediates the 

relationship between information literacy and managerial performance. The 

findings of this study also show that the effect of the use of Strategic Management 

Accounting information on managerial performance is reinforced by self-efficacy 

(Raisya, Ria, Rita and Jamaliah, 2015). 



The contribution of this study aims to examine the effect of Managerial 

performance as Strategy Management Accounting on Competitive Advantage and 

Organization Performance. In addition, this study also intends to test the 

mediating effect of Competitive Advantage for the relationship between 

Managerial performance as a Strategy Management Accounting and organization 

performance. 

The results of this study are expected to provide additional insights related 

to Managerial performance, Competitive Advantage and Strategy Management 

Accounting. For managers, the results of this study are expected to encourage 

managers to improve Managerial performance as Strategy Management 

Accounting and Competitive Advantage. For business organizations, the results of 

this study are expected to provide information on Strategy Management 

Accounting as the basis for the decision making process. 
 

2. LITERATUR REVIEW AND HYPOTHESES DEVELOPEMENT 

2.1 Managerial Performance as Strategic Management Accounting 

Techniques with Competitive Advantage 

Tornow and Wiley, 1991; Waldman, 1994; Madu et al., 1995 explained 

the concept of TQM as follows: "TQM is generally described as a collective, 

interlinked system of quality management practices that are associated with 

organizational performance". The concept above is intended that TQM in general 

is to describe a system that is collective (comprehensive), where the system is 

related to the implementation of quality management to realize good corporate 

performance. Therefore, TQM is a system that aims to improve the performance 

of the company as a whole by improving the quality of management. 

Managerial Performance is a management strategy in a company that is a 

place that can see the best view of the activities and potential of existing 

competitors with the aim of creating added value and improving the company's 

operations (Rita, at al., 2014). Managerial Performance is fundamental to pursuing 

competitive advantage and competitive advantage is the heart of organization 

performance (Rita, at al., 2014). Thus, when a company produces good financial 

returns in the industry, in the long-term, the company experiences competitive 

advantages over its competitors. From the study literature above, the researcher 

sets the first hypothesis as follows: 

H1: Managerial Performance as Strategic Management Accounting Techniques 

has a positive effect on Competitive Advantage. 

 

2.2 Managerial Performance as Strategic Management Accounting 

Techniques with Organization Performance 

Managerial Performance in organizations is very important to create a 

strong information base in making appropriate strategic decisions and achieving 

good organizational performance (Rita, at al., 2014). Managerial Performance is 

fundamental to pursuing competitive advantage and competitive advantage is the 

heart of organization performance (Rita, at al., 2014). 



According to Heinen & Hoffjan (2005) the effectiveness of increasing 

competitive analysis also has a positive effect on organization performance. The 

results of the study confirm the findings of Subramanian & Ishak (1998) that 

companies that have sophisticated systems to monitor the activities of their 

competitors show greater profitability than companies that do not have the system. 

Akenbor & Okoye, (2011) found that Managerial Performance has a positive 

effect on company profitability. Organization Performance is evidence of the 

results of organizational members measured in terms of income, profit, growth, 

development and expansion of the organization (Ejere & Abasilim, 2012). 

H2: Managerial Performance as a Strategic Management Accounting Techniques 

has a positive effect on Organization Performance. 

 

2.3 Competitive Advantage with Organization Performance 

According to Munizu, (2013) stated that the results of the study showed 

that organizational performance was more influenced by competitive advantage. 

With the existence of competitive advantages make organization performance 

better than existing competitors. Competitive Advantage is an advantage 

possessed by the company, which exceeds its competitors. These advantages can 

be in the form of giving higher value to customers with lower prices or additional 

benefits and better services (Ehmke, 2011). In the Kaliappen & Hilman study, 

(2013) it was shown that the cost leadership strategy had a significant influence 

on organizational performance. Competitor focused accounting is fundamental to 

pursue competitive advantage and competitive advantage is the heart of 

organization performance (Rita, at al., 2014). Besides that, Majeed (2011) 

supports the existence of a relationship between competitive advantage and 

organization performance. From this implication, this research raises the 

following hypothesis: 

H3: Competitive Advantage has a positive effect on the Organization. 
 

 
 

Figure 1: Thinking Framework 



3. METHODOLOGY 

3.1 Research Design 

The data used in this study are primary data obtained from managers of 

banking branch offices consisting of the Main Branch Office and Sub-Branch 

Offices in the Tangerang region, Indonesia. The data analysis technique used by 

the researcher is Structure Equation Modeling with the Amos 22 software 

program. Determination of the sample in this study was conducted using a 

purposive sampling method in accordance with the criteria by distributing 

questionnaires to the managers of the Main Branch Banking Office and Sub-

Branch Office. 

 

3.2 Sample 

The sample in this study was taken from the number of banking companies 

in Tangerang that could be included in the criteria were 31 companies (32 Main 

Branch Offices and 155 Sub-Branch Offices). Questionnaires spread of 93 sent to 

Managers and as many as 73 questionnaires were returned until later used for the 

final analysis. 

3.3 Operational Definition 

 
Table 1: Operational Variable 

No Variable Definition Indicator 

1 Manager 

Performance as 
Strategic 
Management 
Accounting  

Managerial Performance is a management 

strategy in a company that is a place that can 
see the best view of the activities and 
potential of existing competitors with the aim 
of creating added value and improving the 
company's operations (Rita, at al., 2014) 

1.Strategic Cost 

Management                                                                  
2.Strategic Pricing 

2 Competitive 
Advantage 

Competitive Advantage is an advantage 
possessed by the company, which exceeds its 

competitors. These advantages can be in the 
form of giving higher value to customers with 
lower prices or additional benefits and better 
services (Ehmke, 2011). 

1.Cost Leadership                                  
2. Diffrentiation 

3 Organization 
Performance 

Organization Performance is evidence of the 
results of organizational members measured 
in terms of income, profit, growth, 
development and expansion of the 
organization (Ejere & Abasilim, 2012) 

1.Financial Perspective                      
2.Customers Perspective                   
3. Innovation and 
LearningPerspective                                           
4. Internal business 
Perspective   

 

 

4. RESULT AND DISCUSSION 

4.1 Demographics Detail of Respondents and Statistics Variables 

In Table 1 presents the details of the respondents' demographics. In 

general the respondents of this study had a good educational background as many 

as 64% had a bachelor's degree. 84% of respondents are experienced managers, 

with more than five years of work experience. The respondents already have 



enough knowledge and experience to be implemented in their day-to-day work 

activities. 
 

Table 2: Respondent Demographic Details 

Profile Frequency Percentage 

Gender: 
    

Woman 
39 53% 

Man 
34 47% 

Age (year): 
    

21 to 30 
5 7% 

31 to 40 
27 37% 

41 to 50 
34 47% 

>50 
7 10% 

Last education: 
    

Senior High School 
0 0% 

Diploma 
21 29% 

Strata One 
47 64% 

Magister 
5 7% 

Doctorate 
0 0% 

Work experience: 
    

Less than 5 years 
12 16% 

More than 5 years 
61 84% 

 Source: Results of data processing 

 

In Table 2, shows that as many as 39 respondents (53%) were women and 

as many as 34 respondents (47%) were men. This explains that the respondents 

who became branch heads were dominated by women. Of the 73 respondents who 

were the majority of respondents aged 41 to 50 years, there were 34 respondents 

(47%). This explains the number of branch heads coming from unproductive age 

groups. And the majority of respondents with S1 final education were 47 

respondents (64%) then followed by Diploma education background of 21 

respondents (29%). Of the 73 respondents who became the majority of the work 

experience of respondents more than 5 years as head of the branch then followed 

by branch heads less than 5 years as many as 12 respondents (16%). This shows 

that the head of the branch already has enough knowledge and experience to be 

implemented in his day-to-day work activities. 

 

4.2 Hypothesis Testing 

The testing process is carried out by a structural model which includes two 

main parts, namely the overall model goodness of fit of the structural model and 

hypothesis testing. 

 



1. Testing the Overall Goodness of Fit 

The results of this test are measured through several measurement indices 

namely Chi-Square, Probability, RMSEA, CFI, NFI, TLI and CMIN. 

Following is Figure 1 which is the result of testing the goodness of fit model 

Overall:  

 

 
 

Figure 2: Goodness of Fit Research Model 

 

2. Goodness of Fit Structural Model Testing Results 

Based on the modeling of the variables studied can be seen in table 2 

below: 

        Table 3: Goodness of Fit Structural Model Testing Results 

 

 

 

 
 

Based on table 3 above shows that the model has met all the 

measurement criteria or index models. The calculation result of Chi-square 

is 14,434. Can be said to be good because it fulfills the assumption of 

multivariate normality. 

While the RMSEA value based on the above table is equal to 

0,000, the value is below the value range of 0,08. Then for the NFI value 

of 0,891, the TLI value is 1,056 and the value of CFI 1,000 is still above 

Criteria Result Cut of Value Model Assessment 

Chi-Square 14.434 It is expected to be smaller Good 

Probability 0,636 ≥ 0,05 Good 

RMSEA 0,000 ≤ 0,08 Good 

NFI 0,891 ≥ 0,90 Marginal 

TLI 1,056 ≥ 0,95 Good 

CFI 1,000 ≥ 0,94 Good 



the cut-off value. The model can be said to be good so that the model is 

feasible to be used in testing the hypothesis. 

 

3. Regression Weights Test Results 

The last test after testing overall model goodness of fit of the structural 
model is hypothesis testing. The results of the study hypothesis testing are shown 

in table 4 below: 
 

   Table 4: Hypothesis Testing 

 

   
Estimate S.E. C.R. P Decision 

CA <--- MP .948 .273 3.477 *** Influenced 

OP <--- CA 2.555 7.379 .346 .729 Un Influenced 

OP <--- MP -1.515 6.840 -.222 .825 Un Influenced 

  Source: Data processed 

Hypothesis accepted in this research is H1. The hypothesis rejected 

in this study are H2 and H3.  
 

4.3 DISCUSSION 

Hypothesis testing aims to determine the causality relationship between 

exogenous variables and endogenous variables in a study. 

Managerial performance probability value as Strategic Management 

Accounting Techniques for competitive advantage is 0,000 because (p) <0.05 then 

the pathway is significant. So the hypothesis that managerial performance as 

Strategic Management Accounting Techniques has a significant influence on 

competitive advantage. This is proven because a performance manager who has a 

good Strategy Management Accounting will be able to pursue a good competitive 

advantage. This is in line with what was stated by (Rita, al., 2014), which states 

that Managerial Performance is fundamental to pursuing competitive advantage 

and competitive advantage is the heart of an organization performance. Thus, 

when a company produces good financial returns in the industry, in the long run, 

the company experiences competitive advantages over its competitors. 

The magnitude of the influence of managerial performance as Strategic 

Management Accounting Techniques on organization performance is 0,825. 

Where the managerial performance probability value as Strategic Management 

Accounting to organization performance is 0,825 because (p)> 0.05 then the path 

is not significant. So the hypothesis that managerial performance as Strategic 

Management Accounting Techniques does not have a significant influence on 

organization performance. 

The value of the probability of competitive advantage to organization 

performance is 0,729 because (p)> 0.05 then the pathway is not significant. So the 

hypothesis that competitive advantage does not have a significant influence on 

organization performance.  

This happens because it is possible for the sample from this study to be 

managers of conventional and sharia banking, where it is known that there are 

some differences in the company's strategy and competitive advantage to get a 

good organization performance. But is not in line with Munizu, (2013) who stated 



that the results of the study showed that organizational performance was more 

influenced by competitive advantage. With the existence of competitive 

advantages make organization performance better than existing competitors. In 

the Kaliappen & Hilman study, (2013) it was shown that cost leadership strategies 

had a significant influence on organization performance. Besides that, Majeed 

(2011) supports the existence of a relationship between competitive advantage and 

organization performance. 
 

5. CONCLUSION 

This research was conducted on 73 respondents from the main branch 

office managers and sub-branch office managers. Descriptive analysis shows that 

respondents believe that managerial performance as good Strategic Management 

Accounting Techniques will make a good competitive advantage as well, with a 

competitive advantage to make an organization performance better than existing 

competitors. Based on descriptive analysis that education from managers who are 

good respondents and are experienced managers and already have enough 

knowledge and experience that will be implemented in their day-to-day work 

activities even though the productive age is lacking. Based on data quality testing, 

all research variables are varied and valid. This study found that managerial 

performance as Strategic Management Accounting Techniques significantly and 

positively affects competitive advantage. This study found that competitive 

advantage weakened the relationship between managerial performance as 

Strategic Management Accounting Techniques and organization performance. 

Other findings from this study are managerial performance as Strategic 

Management Accounting Techniques that do not affect organization performance. 

The results of this study have limited respondents due to constraints 

obtained by researcher, the limitations of respondents who only obtained 73 due 

to limited time in the distribution of questionnaires, the expectations of researcher 

at least 100 respondents were obtained from 187 respondents. First, not all 

respondents in this study were met by researchers in terms of filling out the 

questionnaires, the questionnaires did not use Google forms or similar media. 

Therefore, the generalization of this research is limited. Subsequent research can 

replicate this research by using media such as Google Form or similar media in 

order to get more respondents according to the expectations of researchers. 

Second, this study uses a questionnaire on managerial performance in banking 

companies whose strategies have differences between conventional and sharia 

banks that might present a bias, especially in measuring competitive advantage. 

Third, this research only focuses on managerial performance variables as Strategic 

Management Accounting Techniques, competitive advantages, organization 

performance. Future studies can add other related variables. Future research can 

also use other software such as STATA software. 
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