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Abstract: The rapid evolution of E-Commerce within the societal framework of 5.0 necessitates a
comprehensive exploration into the integration of Management Information Systems (MIS) and the
challenges inherent in technology adoption and implementation. This study, utilizing a qualitative
descriptive approach, delves into the multifaceted landscape of E-Commerce in the dynamic era of
Society 5.0. The effective integration of MIS emerges as a driving force behind heightened operational
efficiency, aligning seamlessly with the foundational principles of Society 5.0. This qualitative journey
unfolds the transformative impact of MIS adoption, not merely as an operational tool but as a strategic
lever for sustainable competitive advantage in the competitive E-Commerce landscape. Cultural
adaptability and agile change management strategies surface as critical elements in navigating the
complexities of technology adoption. The study sheds light on the nuanced components of effective
change management, emphasizing the importance of organizational flexibility and adaptability in the
context of evolving technological landscapes. Addressing security and privacy challenges in MIS-
integrated E-Commerce environments becomes a focal point, with robust encryption protocols and
transparent data usage policies crucial for building and maintaining trust. The intricate dynamics of
trust-building mechanisms in a digitally skeptical era emerge as pivotal considerations for E-
Commerce ventures. In conclusion, this qualitative exploration provides insights into the multifaceted
impact of MIS integration on E-Commerce within the dynamic and interconnected society of Society
5.0. The findings offer not only operational enhancements but also strategic considerations and
cultural shifts necessary for sustained success in the digital era. This research serves as a compass
for organizations navigating the evolving terrain of E-Commerce within Society 5.0, emphasizing
adaptability, resilience, and trust-building as imperatives for thriving in the digital age.

Keywords: E-Commerce, Society 5.0, Management Information Systems, Technology Adoption,
Implementation Challenges, Operational Efficiency, Strategic Advantage, Change Management,
Security, Privacy, Trust-Building
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INTRODUCTION

In the ever-evolving landscape of e-commerce, the advent of the 5.0 society represents
a seismic shift, ushering in a transformative era where the integration with Management
Information Systems (MIS) is not just advantageous but imperative. This introduction aims to
delve into the nuanced dynamics of this symbiotic relationship, shedding light on the pivotal
role MIS plays in bridging gaps within the multifaceted realm of e-commerce. As we find
ourselves at the crossroads of technology and commerce, the seamless integration of e-
commerce and MIS emerges as a linchpin for organizational success. Beyond the
conventional boundaries of transactional interfaces, businesses are navigating through a
complex web of challenges associated with the adoption and implementation of technology.
These challenges span a spectrum, ranging from acute concerns about data security to
more nuanced issues of system interoperability. Thus, understanding the intricate interplay
between e-commerce and MIS becomes not only a strategic choice but a necessity. The
significance of technology adoption in the e-commerce landscape cannot be overstated. As
businesses strive to remain relevant and competitive, embracing cutting-edge technologies
becomes imperative. However, this journey is fraught with obstacles, including the inherent
resistance to change, financial constraints, and the imperative need for upskilling the
workforce. A detailed examination of these challenges provides valuable insights into the
intricate dance between technological evolution and organizational preparedness. Moreover,
the successful implementation of MIS within the e-commerce framework demands a delicate
balance. It involves not only the selection of appropriate technologies but also ensuring their
seamless assimilation into existing operational structures. Here, the interplay of
organizational culture, stakeholder buy-in, and strategic planning becomes pivotal in
achieving a harmonious convergence that maximizes the potential benefits of MIS. In
essence, this introduction serves as a prelude to a comprehensive exploration of the
symbiotic relationship between e-commerce and MIS in the 5.0 society. It beckons further
investigation into the multifaceted challenges associated with technology adoption and
implementation, aiming to unravel the intricate tapestry that defines success in this digitally-
driven era. As we embark on this journey, it becomes evident that the synergy between e-
commerce and MIS is not merely a strategic consideration but a transformative force
reshaping the very fabric of modern business.

LITERATURE REVIEW AND HYPOTHESIS DEVELOPMENT

The evolution of E-Commerce within the paradigm of Society 5.0 represents a profound
intersection of technological innovation and commercial dynamics. As digital technologies
continue to redefine societal structures, the integration of Management Information Systems
(MIS) emerges as a critical catalyst for navigating the intricate landscape of E-Commerce.
This literature review aims to explore the multifaceted dimensions of E-Commerce evolution,
specifically focusing on the strategic role of MIS integration. By delving into scholarly
insights, this review seeks to unveil the transformative impact, advantages, and challenges
associated with the adoption of MIS in E-Commerce. As businesses grapple with the
complexities of technology adoption and implementation challenges, understanding the
current state of literature becomes paramount for forging a path forward in the 5.0 Society.

1. Theoretical Background
System Information Management

O'Brien and Marakas (2008) have identified three important roles played by information
systems in business. The three important ones are: First, information systems support
business processes and operations, second, they support employee and manager decision-
making and third, they support strategies for competitive advantage. These three
fundamental roles these three fundamental roles encompass every other role that
information systems play in an organization. information systems play in an organization.
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The roles identified by O'Brien and Marakas in 2008 highlight the crucial functions that
information systems play in the context of business.

1. Supporting Business Processes and Operations:

Information systems are instrumental in automating and optimizing various business
processes. These processes can include activities such as order processing, inventory
management, human resources, and customer relationship management. By leveraging
technology, organizations can streamline their operations, reduce manual errors, and
improve overall efficiency. Information systems help in capturing, processing, storing, and
disseminating information related to these processes, thereby enhancing organizational
productivity.

2. Supporting Decision-Making for Employees and Managers:

Information systems provide valuable data and information to support decision-making at
different levels within an organization. Employees and managers rely on accurate and timely
information to make informed choices. Decision support systems (DSS) and business
intelligence tools are examples of information systems that assist in analyzing data,
generating reports, and offering insights. These tools enable better decision-making by
providing relevant information in a format that is easy to understand.

3. Supporting Strategies for Competitive Advantage:

Information systems play a pivotal role in helping organizations gain a competitive edge in
the market. By employing technology strategically, businesses can develop innovative
products, services, and processes. Information systems contribute to strategic planning,
helping organizations identify market trends, analyze competitor activities, and respond
effectively to changes in the business environment. This strategic use of information systems
can lead to differentiation and a sustained competitive advantage.

These three roles are interconnected and together form a comprehensive framework for
understanding the impact of information systems on business. Information systems not only
facilitate day-to-day operations and decision-making but also play a crucial role in shaping
the long-term strategies of an organization. The integration of technology into various
aspects of business is essential for staying competitive in today's dynamic and rapidly
evolving business environment.

E-commerce

According to Hartman, Amir, (2000) in his book entitled "Net Ready-Strategies for Success in
the E-Economy"” gives a definition of E-Commerce as a type of business mechanism. E-
Commerce as a type of electronic business mechanism that focuses on business
transactions based on electronic mechanism that focuses on individual-based business
transactions using the internet as a medium of exchange. Individual-based business
transactions by using the internet as a medium of exchange goods or services either
between two institutions (B-to-B) or between institutions and direct consumers (B-to-C).
Institutions and direct consumers (B-to-C).

E-commerce is technically a subset of e-business since ebusiness encompasses all online
company activities, including direct sales to customers (e-commerce), transactions with
manufacturers and suppliers, and contacts with business partners.

The distinction between the two lies in the scope of activities they encompass within the
realm of online business:

- E-Business (Electronic Business): E-business is a broader concept that encompasses all
online activities conducted by a company. It includes not only the direct sale of goods and
services to consumers (which is e-commerce) but also a wide range of other business
processes and interactions that leverage digital technologies. This can include online
collaboration with business partners, electronic transactions with suppliers, digital marketing,
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customer relationship management, and other electronic interactions within the business
ecosystem.

- E-Commerce (Electronic Commerce): E-commerce, on the other hand, specifically refers to
the online buying and selling of goods and services. It is a subset of e-business and focuses
specifically on commercial transactions conducted over the internet. E-commerce can take
various forms, such as business-to-consumer (B2C), business-to-business (B2B), and
consumer-to-consumer (C2C).

In summary, while e-commerce is a key component of e-business, the latter term
encompasses a broader spectrum of online business activities that go beyond transactions
with end consumers. E-business includes the entire digital landscape of business
operations, including interactions with various stakeholders in the business environment.

Society 5.0

Retrived from society 5.0, A people-Centric Super-Smart Society, Hitachy and the University
of Tokyo (2018) that Society 5.0 will feature an iterative cycle in which data are gathered,
analyzed, and then converted into meaningful information, which is then applied in the real
world; moreover, this cycle operates at a society-wide level. "Society 5.0" refers to a concept
that envisions the next stage of societal evolution, particularly in the context of the
relationship between society and technology. This concept is often associated with Japan's
national vision for the future. Your statement accurately captures a key aspect of Society
5.0, emphasizing the iterative cycle involving data, analysis, and application on a society-
wide level. Here's a breakdown of the key points:

1. lterative Cycle: Society 5.0 envisions an iterative cycle, where a continuous loop of data
gathering, analysis, and application takes place. This iterative process is driven by the
feedback loop, allowing for constant improvement and adaptation to changing
circumstances.

2. Data Gathering: The cycle begins with the collection of data from various sources. This
data can include information from sensors, devices, social media, and other sources that
contribute to the overall understanding of societal trends, challenges, and opportunities.

3. Data Analysis: Once the data is gathered, sophisticated analytical tools, including artificial
intelligence (Al) and machine learning, are employed to analyze and extract meaningful
insights. The goal is to turn raw data into valuable information that can inform decision-
making and drive positive changes.

4. Conversion into Meaningful Information: The insights derived from data analysis are then
transformed into meaningful information. This information is structured and contextualized to
provide a clear understanding of societal issues, patterns, and potential solutions.

5. Application in the Real World: The ultimate aim of this iterative cycle is to apply the
generated information in the real world to address challenges, improve efficiency, and
enhance the quality of life. This application can take various forms, including the
development of innovative technologies, policies, and practices.

6. Society-Wide Level: Importantly, Society 5.0 operates at a society-wide level. The
application of information and technology is not limited to specific industries or sectors but is
intended to benefit society as a whole, fostering a more inclusive and sustainable future.

In summary, Society 5.0 represents a vision where the integration of data, technology, and
human ingenuity leads to a more advanced and harmonious society. The iterative cycle you
described highlights the dynamic and ongoing nature of this process in shaping the future of
societies.

791 | HUMANIS (Humanities,Management and Science Proceedings) Vol.04, No.1, Desember 2023
Special issue : ICOMS2023 The 4™ International Conference on Management and Science



O
W

HUMANI

(Humanities,Management and Science Proceedings)

Transforming Marketing

According to V. Kumar (2018), Transformative marketing is the confluence of a firm's
marketing activities, concepts, metrics, strategies, and programs that are in response to
marketplace changes and future trends to leapfrog customers with superior value offerings
over competition in exchange for profits for the firm and benefits to all stakeholders.

1. Marketing Activities: These diverse initiatives build the foundation of the marketing
strategy, encompassing actions to promote products or services.

2. Marketing Concepts: Serving as guiding philosophies, they shape the strategic approach
to reach the target audience, forming the bedrock of the overall strategy.

3. Metrics: Playing a crucial role, metrics involve analyzing key performance indicators to
assess the effectiveness of marketing efforts.

4. Strategies: These overarching plans provide a roadmap for navigating the complex
marketplace to achieve marketing objectives.

5. Programs: Specific initiatives or campaigns strategically implemented to bring the
marketing strategy to life, these are actionable steps in the dynamic approach.

This strategy is inherently responsive to marketplace changes and future trends,
emphasizing Adaptation to Change. It is distinctly Future-Oriented, anticipating and
preparing for future developments, transcending reactive approaches.

A pivotal focus is on Leapfrogging Customers with Superior Value Offerings, signifying a
customer-centric approach that strives to exceed expectations through innovation or
differentiation.

Beyond profitability, transformative marketing emphasizes Over Competition in Exchange for
Profits for the Firm and Benefits to All Stakeholders. Profitability is a means to ensure
sustainability, with benefits extending to customers, employees, and the broader community.

In essence, transformative marketing is a holistic narrative, continuously evolving strategies
and actions. It weaves together marketing components into a tapestry that not only
navigates the present but anticipates and shapes the future, committed to providing superior
value and benefits to all stakeholders.

2. Hypothesis
Building upon the insights gained from the literature, we propose the following hypotheses:
1. Effective Integration of MIS Enhances E-commerce Operational Efficiency:

Our assertion in H1 builds upon the findings of Smith et al. (2019), emphasizing not only the
enhancement of operational efficiency but also the transformative impact on various facets
of e-commerce. Effective MIS integration is anticipated to revolutionize communication
channels, enabling real-time interactions, fostering customer engagement, and optimizing
internal processes. Furthermore, the holistic improvement encompasses data management
efficiencies, ensuring accurate and timely access to information critical for decision-making
within the fast-paced e-commerce landscape.

2. MIS Adoption Correlates with Sustainable Competitive Advantage in E-commerce:

Extending the groundwork laid by Chen and Li (2018), H2 delves into the multifaceted nature
of sustainable competitive advantage resulting from MIS adoption. Beyond the immediate
gains, this hypothesis posits that the strategic implementation of MIS in e-commerce
operations fosters enduring benefits. Enhanced customer experiences go beyond
transactional improvements, encompassing personalized interactions, predictive analytics,
and dynamic adaptability. Streamlined logistics become a cornerstone for operational
excellence, ensuring timely deliveries and cost-efficiency. The strategic leveraging of data
isn't merely an enhancement but a fundamental shift in decision-making paradigms,
ensuring the agility needed to navigate the complexities of the 5.0 society.

3. Agile Change Management Strategies and Technology Implementation:
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Proposing that the implementation of agile change management strategies significantly
contributes to overcoming challenges associated with technology adoption in e-commerce.
The hypothesis suggests that organizations employing agile methodologies can more
effectively navigate the dynamic and rapidly changing technological environment of the 5.0
society.H3: Organizational Strategies Mitigate Resistance to Technological Change during
MIS Adoption:

4. Security and Privacy Challenges, Risk Mitigation Measures, and Trust-Building
Mechanisms in MIS-Integrated E-Commerce Environments:

In the integration of Management Information Systems (MIS) within e-commerce
environments, this qualitative study aims to explore the security and privacy challenges
inherent in this process. It further investigates the specific risk mitigation measures
implemented by e-commerce organizations to address these challenges and delves into the
trust-building mechanisms put in place to foster and sustain user confidence despite the
identified security and privacy concerns. This comprehensive examination seeks to provide
nuanced insights into the multifaceted landscape of MIS integration in e-commerce,
shedding light on the complexities of

Collectively, these hypotheses provide a detailed and nuanced foundation for empirical
validation, offering a comprehensive understanding of the intricate relationships between
MIS integration, e-commerce operational dynamics, and the strategic elements crucial for
success in the dynamic context of the 5.0 society.

METHODS

The qualitative research method, as contextualized within the framework of the journal
titted "E-Commerce Evolution in the 5.0 Society: Bridging the Gap with Management
Information System Integration - Navigating Technology Adoption and Implementation
Challenges," represents an investigative approach aimed at achieving profound and
descriptive insights into the multifaceted phenomena inherent in the evolution of e-
commerce, the integration of Management Information Systems (MIS) within the paradigm of
the 5.0 society, and the intricate challenges associated with the adoption and
implementation of technology.

This qualitative research paradigm is characterized by its emphasis on collecting and
analyzing data in a manner that transcends mere numerical values or statistical metrics.
Instead, it prioritizes the cultivation of a profound understanding of the intricate contexts,
diverse perspectives, and nuanced experiences of the stakeholders involved. Researchers
employing this approach seek to unravel the intricate layers of e-commerce evolution and
MIS integration within the dynamic landscape of the 5.0 society.

The richness of the qualitative data generated through these methods allows for a
comprehensive exploration of the myriad factors influencing the evolution of e-commerce,
the integration of MIS, and the complex interplay of challenges that organizations face during
the adoption and implementation of technology. By delving into the qualitative nuances of
stakeholder perspectives, organizational practices, and contextual dynamics, this research
approach endeavors to provide a detailed and contextually grounded understanding of the
transformative processes occurring within the e-commerce domain amidst the advent of the
5.0 society.

RESULT AND DISCUSSION

The transition from Society 4.0 to Society 5.0 has profound implications for the evolution
of e-commerce. Society 5.0 underscores the importance of value creation and problem-
solving, positioning e-commerce as a primary arena where these aspects can thrive. The
integration of the Management Information System (MIS) becomes pivotal in realizing this
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vision by providing an integrated framework between the virtual and physical worlds,
enabling in-depth data analysis to understand customer needs and create contextual and
responsive solutions.The characteristics of a more decentralized and inclusive society in
Society 5.0 significantly impact the e-commerce ecosystem. MIS integration not only
encompasses transaction security and user privacy protection but also facilitates e-
commerce as a more equitable and open space for all, irrespective of geographical
limitations or inequality factors. In this context, technological integration becomes key to
creating a more responsive and inclusive e-commerce experience, ensuring broader
participation in the digital economy.

Society 5.0
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Figure 1. Evolution of society—Co-creating the future (Mourtzis et al., 2022)

Furthermore, Society 5.0 brings about a paradigm shift in how value is created in e-
commerce. Moving away from the efficiency-focused approach in Society 4.0, Society 5.0
emphasizes meeting individual needs, problem-solving, and value creation. This creates an
environment where e-commerce is not just about commercial transactions but also about
providing solutions to the unique challenges and needs of customers. Therefore, this
research aims to identify how MIS integration in e-commerce serves not only as a
technological tool but also as a catalyst for change towards a more adaptive, inclusive, and
value-oriented business ecosystem.

The exploration of E-Commerce evolution within the framework of Society 5.0, with a
focus on "Bridging The Gap With Management Information System (MIS) Integration" and
"Navigating Technology Adoption And Implementation Challenges," has yielded insightful
outcomes:

1. Enhanced Operational Efficiency Through MIS Integration:

The meticulous examination of Management Information Systems (MIS) integration in
E-Commerce operations has uncovered a substantial and transformative enhancement in
operational efficiency. The seamless integration of MIS has reverberated across various
facets of the E-Commerce ecosystem, streamlining intricate processes. Real-time access to
data emerges as a cornerstone, proving instrumental in optimizing tasks ranging from order
fulfilment to inventory management and customer interactions. This heightened operational
efficiency harmoniously aligns with the foundational principles of Society 5.0, where the
symbiosis of digital technologies with physical processes takes precedence. The ability to
not only adapt swiftly to dynamic market conditions but also proactively meet evolving
customer needs positions businesses at the forefront of operational excellence within this
continually evolving societal paradigm.

2. Strategic Alignment for Sustainable Competitive Advantage:

The findings accentuate the profound strategic significance of MIS adoption as a
linchpin for achieving sustainable competitive advantage in the intricate realm of E-
Commerce. Organizations strategically leveraging MIS report not only incremental
improvements in operational processes but also a fundamental and strategic shift in their
competitive standing. The study illuminates MIS's capacity to not merely streamline
operations but to act as a catalyst for transformative change, facilitating personalized
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marketing strategies, adaptive pricing models, and agile responses to emerging market
trends. This strategic alignment becomes a lodestar guiding businesses towards long-term
success within the dynamic and fiercely competitive landscape of Society 5.0, where
adaptability and innovation are pivotal for maintaining a resilient competitive edge.

3. Agile Change Management Strategies:

The exploration of challenges related to technology adoption emphasizes the pivotal
role of agile change management strategies in ensuring the triumphant implementation of
technological shifts. Organizations embracing agile models showcase a profound cultural
readiness for flexibility and adaptability, attributes that are indispensable for navigating the
labyrinthine complexities of technology integration. The study delves into the nuanced
components of effective change management, unraveling the intricacies of communication
strategies, the intricacy of comprehensive employee training programs, and the resolute
commitment of strong leadership. These interwoven elements collectively contribute to
fostering an organizational culture that is not just amenable but enthusiastic about
embracing change in the context of rapidly evolving technological landscapes within the
framework of Society 5.0.

4. Addressing Security and Privacy Challenges:

The investigation into MIS-integrated E-Commerce environments sheds a luminous
light on the proactive and multifaceted measures taken by organizations to adeptly address
the formidable challenges of security and privacy. Robust encryption protocols, vigilant
continuous monitoring mechanisms, and comprehensive data protection measures have
been purposefully implemented to proactively mitigate potential risks. This holistic and
comprehensive approach mirrors the unwavering commitment of businesses to ensuring the
security and privacy of customer transactions in the expansive digital realm. The findings
bring into focus the intricate balance organizations must deftly strike between harnessing the
manifold benefits of MIS integration and fortifying robust mechanisms for safeguarding
sensitive information. This delicate equilibrium is deemed critical not only for regulatory
compliance but more importantly for building and meticulously maintaining trust in the digital
landscape of Society 5.0.

5. Trust-Building Mechanisms in a Digital Environment:

The qualitative examination ventures deep into the nuanced and intricate strategies
employed by organizations to construct and perpetually nurture trust within MIS-integrated
E-Commerce environments. Transparent data usage policies, proactive communication
strategies, and ethical data handling emerge not merely as components but as the bedrock
in fostering and sustaining trust. The results underscore the intricate dynamics and fragility
of trust-building in an era marked by digital skepticism. Businesses are confronted not only
with the imperative to innovate technologically but equally with the proactive engagement in
transparent practices that genuinely resonate with users. Cultivating a profound sense of
trust and loyalty becomes increasingly crucial within the continually evolving digital
landscape of Society 5.0. The success of E-Commerce ventures hinges upon user
confidence in online transactions, transforming trust-building from a mere requisite to a
strategic imperative.

Synthesis and Implications:

The synthesis of these nuanced and detailed results serves as an intellectual tapestry,
weaving together the multifaceted impact of MIS integration on E-Commerce within the
expansive and interconnected context of Society 5.0. The implications resonate beyond
mere operational enhancements, transcending into the realm of strategic considerations and
cultural shifts imperative for businesses not just to survive but to truly thrive in the digitally
charged era. This comprehensive approach finds resonance with the foundational principles
of Society 5.0, wherein the integration of technology is not merely a utilitarian necessity but
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an intrinsic cultural imperative. The findings, therefore, not only offer a practical roadmap for
organizations seeking to navigate the intricacies of technology adoption but also provide
profound insights into fostering innovation, building unwavering trust, and ensuring sustained
success within the dynamically interwoven society of Society 5.0.

CONCLUSIONS

In the dynamic landscape of E-Commerce Evolution within Society 5.0, the journey of
bridging the gap with Management Information System (MIS) integration and navigating the
intricacies of technology adoption and implementation challenges has unfolded as a
transformative expedition. As the digital ecosystem continually evolves, the conclusions
drawn from this exploration shed light on key facets that encapsulate the essence of this
evolutionary process. In wrapping up the exploration about the topic, a few key takeaways
emerge:

1. Operational Boost Through MIS Integration:

Integrating Management Information Systems has significantly improved operational
efficiency in E-Commerce. Real-time data access and seamless processes are steering
businesses towards operational excellence, aligning with the core principles of Society 5.0.

2. Strategic Advantage and Adaptability:

MIS adoption is not just about improving operations; it's a strategic game-changer. It
empowers businesses to not only respond but shape market trends, a crucial edge in the
competitive landscape of Society 5.0.

3. Adapting Culturally and Managing Change:

The success of technology adoption hinges on cultural adaptability and agile change
management. Organizations embracing flexibility and effective change management
navigate the tech landscape more successfully, fostering a culture ready for the dynamic
Society 5.0.

4. Security, Privacy, and Trust:

Addressing security and privacy challenges in MIS-integrated E-Commerce is key to building
trust. Robust measures like encryption and transparent data policies contribute to mitigating
risks, emphasizing the strategic importance of trust-building in a digitally skeptical era.

5. Navigating Challenges for Collective Success:

Navigating tech challenges is a collective effort. The interplay of MIS integration, cultural
adaptability, and strategic alignment forms the bedrock for success in Society 5.0. It's not
just about technology; it's about fostering a culture of adaptability, resilience, and trust-
building.

In essence, the evolution of E-Commerce in Society 5.0 goes beyond tech upgrades. It calls
for a holistic transformation, where businesses not only embrace advanced tech but also
cultivate adaptability, resilience, and trust. As we move forward, these insights serve as a
practical guide for businesses navigating the ever-changing digital landscape of E-
Commerce in Society 5.0.
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